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PHILIP MORRIS U.S.A. 

Competitive Bar/Nightciub Marketing Analysis 
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PHILIP MORRIS U.S.A. 

Competitive Bar/Nightclub Marketing Analysis 


PROGRAM DESCRIPTIONS 


CAMEL 


National grass-roots Nightclub program focused primarily on "trend” and 
“alternative” venues attempting to increase brand share through the tactic of 
influence marketing. 


WINSTON 


The Winston program is highly unstructured and varies from market to market. 
The Wnston brand targets key competitive and independent clubs, offering 
various visibility and promotional elements on a random basis in order to secure 
a verbal commitment. 


LUCKY STRIKE 


Grass-roots nightclub program in six (6) major markets focused on limited but 
• high profile urban and suburban venues. 


KOOL 


• The KOOL program in 1998 consisted of an on-premIse music program/band 

competition ultimately selecting 30 bands from key markets to leverage their 
H.O.R.D.E. Festival sponsorship. In addition, the KOOL Racing Simulators were 
sold-in to key clubs in each racing market (regardless of the club's affiliation). 
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industry Activity Update 

(As of 8/26/98) 


Market 

MARLBORO 

CAMEL 

APA/CAMEL 

WINSTON 

LUCKY STRIKE 

KOOL 

OTHER 

Atlanta 

X 

X 

X 

X 


X 


Austin 

X 

X 


X 


X 


Baltimore 

X 

X 


b^bhh 


^■^BH 


Boston 

X 

X 


X 


X 


Buffalo 

X 





X 


Charlotte 

X 

X 

X 



X 


Chicago 

X 

X 



X 

X 


Cleveland 

X 

X 




X 


Columbus 

X 


X 





Dallas 

X 

X 

X 



BBIilH 


Denver 

X 

X 

X 

X 


X 


Detroit 

X 

X 


X 


X 


Ft. Lauderdale 


X 


X 


X 


Harrisburg 



X 





Houston 

X 

X 


X 


X 



X 


X 



X 


Jacksonville 

X 


X 

X 


X 


Kansas City 

X 

X 


X 


X 



X 

X 


X 

X 

X 

American Spirit 

iMadison 




X 





X 


X 



X 


Miarni 

X 

X 


X 

X 

X 


Milwaukee 

X 

X 

BHHHii 

bbihh 

bbhhh 

B^3Hi 


Minneapolis 

X 

X 






Nashville 

X 


X 



X 



X 

X 

X 

X 




New York 

X 

X 



X 

X 

Salem/Newport 

Orange County 


X 


X 




Orlando 



X 

X 




Philadelphia 

X 

X 


bihh 

BHH^Hi 

■■^Bi 


Phoenix 

X 

X 

X 



X 


Pittsburgh 

X 

X 




X 


Portland 

X 

X 


X 


X 

Mercer 

Raleigh-Durham 

X 


X 



X 


Richmond 

X 


X 



X 


San Antonio 

X 


X 





SSIKBBi 

X 

X 

X 

X 

X 

X 


San Francisco 

X 

X 



X 



Savannah 




X 




Seattle 

X 

X 





Moonlight 




X 

bhhi^i 

BilB^BHI 



St. Louis 

X 

X 

X 

X 

. 

X 


Syracuse 




I^B^Hi 





X 

„X 


X 


X 


iTucson 



BH^HIil 

bbihh 


II^BBH 



X 


b^^hh 



bibhh 


Louisville 




X 




Knoxville 




X 








X 




Rochester 




X 




Charleston 




X 




BSSEiSiHIH 



'IHHHHi 

X 




IS2E33!E!!S3HHIi 

mniiiiiiiimii 


'BHBiHi 

X 







ijl^HBliB 

X 




ITOTAL 

I 43 

29 

22 

28 

6 

30 
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1998 Total Estimated Clubs 
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Marlboro Camel Winston Lucky Strike Kool 
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PHILIP MORRIS U.S.A. 

Competitive Bar/Nightciub Marketing Analysis 


BRAND 


Camel 


PROGRAM ELEMENTS 


Cash: 


Advertising: 


Soft Goods: 


Visibility: 


Wait Staff: 


$3,500 to $50,000 annually per club for promotional event 
and product sales. Additionally, many clubs are paid for 
posters and painted graphics (i.e. $3000 for a 12ft. x 12ft. 
painted graphic). Camel no longer requires product 
exclusivity in all markets. 

The “Camel Page” runs weekly in the local alternative 
newspaper. 10-15 clubs are highlighted each week with 
their own descriptive paragraph. Quarter page 
advertisements are offered to clubs to highlight Camel 
sponsored music shows, guest DJ’s and parties. 

Camel produces color flyers/postcards for special events 
and parties at their clubs. Camel pays for the graphic design 
and production. 

Every two months Camel produces Sweater Magazine and 
distributes it exclusively in Camel clubs. The majority of 
Camel clubs receive visibility in this magazine. 

Matches (co-op and branded), napkins (co-op and branded), 
coasters, ashtrays (plastic and ceramic) and stir sticks. 

Bar organizers, back bar merchandisers, server trays, 
posters, pool lights, pool accessories, bar towels, umbrellas, 
table tents, neons and painted wall graphics. 

Camel hosted a “Bartenders Ball” in select markets. 
Anywhere from 300 (Pittsburgh) to 4,000 (New York) guests 
were invited including bar owners (Camel and Non-Camel 
clubs), bar staff, modeling agencies and promoters. The 
evening included open bar, buffet and entertainment. 
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Product: 

Name 

Generation: 

Street Festival 
Sponsorship; 

Camei/APA: 


Club receives at least four (4) cartons of cigarettes a month 
for customers and bar staff to "sample". 

A few times during the year Camel Representatives 
survey consumers for lighters. 

Camel sponsored various street festivals during the summer. 


Camel has coupled with the American Pool Association for a 
bar/pool program. This promotion runs in at least 22 
markets nationwide. Clubs that are part of the APA 
automatically received a package of Camel branded 
merchandise (including softgoods, pool balls, pool lights, 
chalk, etc.). 

Camel presented the “Pootatronic” promotion in Charlotte. 
This 21 and over event featured bands, DJ’s and nitro pool. 


i. 
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Cornel and longerioe inie you to o celebration of epic proportions 

Saturday. June 6. 

Tangerine's 2ncl Anniversary Party 

will feature a full-blown Luau inside the club. 
»iihDjT)ARREN SnOw providing die meluu). 
Sandals ore webitie os you enjoy the sighis and sounds q rropirn' 
porodise. ond we II be roasting a whole pig with all the rriiorrings 


satisfy that hearty island hunger fhere is no cover o!’ r \:';r 
ond lots of specie! juicy drinks to quench yoi;( inirsti ''Ci ': ^ 

MUST BE 21 AND OLDER. 



JUNE 3-9. 1998 THE RIVERFRONT TIMES 67 
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M^UGHTS V) 't'/i "Klf' I'n -'T f -It r L-. ’■ V 

Camel presents the first ever, 



US Psychobilly weekend festival 

I at the Bluebird Theater. 

Don't miss this exclusive engagement with the very best 
Rockabilly/Psychobilly bands from around the world' 

Doors open at 7PM. 

Tickets are $15 per night & $20 for both nights. 

Friday, March 27th: Deadbolt. Buddy's Riot, The Hellblllies. 
i The Unlucky Boys, Nocturnal Ted's & Sin Shakers, 

Saturday. March 28th: Hayride To Hell. The Barnyard Bailers, 
The Klingonz, Los Gatos Locos and The Spectres. 

For more info call the box office or visit our web page at 

WWW.THEBLUEBIRD.COM 


QUJil 


most be 21 or older 


/ f if U I U 1 

3317 E, Colfax (303) 322-2308 
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3RD ANNUAL HOLIDAY FEA 

TUESDAY. DECEMBER f«T ^' 

Cnmd »nul Ja.y’s Cufc iiiviii n!l of < ni < - .-i 
aiKl ni'wc'oiir.'i'S tou. tc-i tl)»- ‘^ici Aaiin i* Mi’li* 
Fpast. it p;trl\ wit!: the i< ^ t ■. • 

oil Tuesday Deceinbei ‘Uii t ( iiijiij);!. 

Ijllt rel. iUlil bv’''Ot .: !i' .‘ Mi'J-.ii -M ' 

ll.! (I< ■( ■; ! Wll.U Ml l> ‘ I [n:. , 1 : . 

t‘*'< I' .'^ A‘iv.l>/ ; . till !l,lv I ; : , 1 . \ 

'■il 'M.ui III ,vi‘i(. Mi's) !)i “>| i-i , 


JAY'S CAFE r‘oi‘' I'Am Si-iii' • 


SURGEON GENERAL’S WARNING: Quitting Smoking 
Now Greatly Reduces Serious Risks to Your Health. 





f. .--Jl 
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/Mult be 21 cr cider, 

Redmond's: 3358 N. Shehfield 


SU9GE0N GENERAL'S WARNING: Quilling Smoking 
Now Greatly Reduces Serious Risks lo Vour Health. 
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CAMEL LIGHTS i' .js-j k-.v , ~ 

C^MCL ond THE CAGi has declared 





t ALTERNATIVE ♦ HIGH ENERGY DANCE ^ EURO HOUSE ^ HIP HOP . FUNKT 


ANY COIN ANY DRINK' r?ij- ■ o/'dai 'odv^S SY0f f ifink 


fr/ Tiii^nr^/rE. 


8770 i. McDow&O WWW.CAGE IDI.COM - fax 9<J01977 


JVtii 
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SWEATER MAGAZINE COVER 


Source; https://www.industrydocuments.ucsf.edu/docs/yipx0003 


2070809727 






















5!!lllini3K*)HISIJlldja 1530 
lufl'is Olliiui! 551iP13a >11 DSin'lPSj.ZH III IS3I1 

aSynoi iiqti30] m.. 

l!/U K OOi 

iuf)ii:i5 SPijHi 9 3»|| Mi 



Genuine Twte 
Genuine Nightlife 

oisa;flJRTC 


liggGaiqiij sssuKjnoa 


CO-OP MATCHES 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 


2070809728 












CO-OP hfATCHES 




Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 


2070809729 






. 1* N» 3^>irL5 • VII I O 


mtp p % ^ 



89SS’696(»tC) 
•3AV Aauai)|»w 9061 



CO-OP MATCHES 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 


2070809730 






CO-OP MATCHES 
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WALL GRAPHIC 
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RjJRpjrrioLds 

KAKESS OF Camel aho Red. pLamel ciflARtms, 

IN ASSOtlATION WITH KtA NA«KETtll« 

PR0«B13( PRESENT THE 

1Q^!?' loiibsagfsJ&G'tki 

Boj^^ZieTK^xs^BoU 

CONE sNilfs WITH «s IN OUR spaoVaoe uonuh PA* lou^^ewrAN our-0F-niis.w<f|i> Ewtwma 

The Metherehlf) J,Mehe« dft^r fn HtuslM* Tlifli' 

tT ““ 



Appearing Lii/e; 


SiaperB^ciciKerB 

rntc INPUSTFiy ONiy EVENr ts open to human bartenders waiters waitresses 

BUS BOyS. BAR8ACKS. PROROTERS, DUS. TECHS DOOR PEOPLE 
MANAOERS. AND OWNERS Of EARTH'S BARS AND CLUBS. 


COHPUMEHTARy 

ItQUID PlEflSaRES 
AHD SOUS 
HOORISHMENT 


EfJCLOSED TICKET i. 

ESSENTIfll FOR LINK UP, . 

THE HATCH OPENS PROMPTLV AT 10PM! 


ONIV THOSE 
'it EARTH /EARS 
AND OVER 

WILL BE 
AOMinEP. 


BARTENDER BALL INVITE 


"INSIDE" 
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ptease m out the following rm|Uirdd Information to 
makesur^oi^ ^'t mhis any of our maiUrtgs or Invitations 

month day year 


NAME GEN FORM 


month day year | 

^ I certify that 1 am a smoker, that I am 21 years ot age or older, 
and that I want to recleve offers, premiums, coupons or free clgarettet 
that may be sent to me in the mail orffven to me in person. 

I untfersfand Miat ^ving false Information In order to accept these 
offers may constitute a violation ot law. 


mark any/ \ 

*1’^* Qmids QNothflltered QUItra Lights 
Qughts Qwides 

iJlOO's yJMedlums 

how many tfmes (in your last ten cigarette I 
pun bases) did you buy your usual brand? I_ 


)Hard pack 
}Soft pack 
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;am£L l;2H7s 

' ir:. t", 0 £ mg. nicotine av. pei cigarette by fTC raeUioil. 



fiflV" 




Riverfronf limes 
and the Nightclubs of Washington Avenue 

cure* thrcuAiifU^ 

the' Uir^e/i'tAurnmer^dlfeetf^ 




uvSt. LooiA. 


SaacLcuj* Matj. 24tK 
a£» 13tK& Wa^ihlnijptcui* dokbrntoMrn* 

^ Bcmdiu Dr. Zhtii^j^paA, hieur WarleL SpirltA, 

Vtu'g/CW-Swtng, TrlpDoddij/ja* PjapfearLarifl, 
oacL Mi|. BLui^ Li|ie. PLua.3 DJ'aJ 

TUn*4 1 p/Tij'9pm, rolfv or Ahloa. 

MuAt’t'&'21 or otldy-'r*. 

Eeacurtn^ A hu^ bsoclv <jrea with. Owe. HuX-x Dancer^.! 

A bride./u'arl&tU/ ol lihai'Mvi- oindL foodl! 


SURGEON GENERAL'S WARNING: Cigaratta 
Smoke Cantains Carbon Monoxida. 





MAV6-t2.199a THEWVcWRONTTIMES 4* 


FULL PAGE AD 
STREET FESTIVAL 
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PHILIP MORRIS U.S.A. 

Competitive Bar/Nightclub Marketing Anaiysis 




BRAND 


Winston 


PROGRAM ELEMENTS 


Cash: $2,000 to $10,000 annually for promotional and product 

sales. 


Music: 


Soft Goods: 


Visibility; 


Intercept: 


Product; 


Private music parties in select markets. Guests received 
cash (up to $50) and at least two free packs of cigarettes. 

Matches, napkins, ashtrays (plastic and ceramic) and 
coasters. In some markets soft goods are distributed 
through the bar vendors rather than through a Winston 
representative. 

Tin signs, banners, back bar merchandisers, bar organizers 
and neons. 

Competitive smokers are offered free packs of Winstons in 
exchange for packs of competitive brands. Database is not 
the main focus; in fact, many consumers are not required to 
complete intercept surveys. 

Each dub receives free cartons of Winstons for consumer 
sampling purposes. 




# 
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PHILIP MORRIS U.S.A. 

Competitive Bar/Nightclub Marketing Anaiysis 


BRAND 


Lucky Strike 


PROGRAM ELEMENTS 


Cash: 


Advertising: 


Soft Goods: 


Visibility: 


Product: 


Between $4,000 - $30,000 paid in monthly installments or 
quarterly. Lucky Strike clubs receive a signing bonus during 
the first month of the relationship ($1,000). In addition to the 
initial payment, Lucky Strike also provides a special event 
subsidy to support clubs’ promotional efforts. 

Weekly and bi-weekly advertising on the Lucky Strike page 
in alternative ROP. Each club is highlighted In the ad with a 
paragraph. 

Flyers/direct mail to support Lucky Strike sponsored events. 

Napkins, matches, plastic cups, pint glasses and ashtrays 
(ceramic and plastic). 

Retro clock, neon sign, back bar merchandiser, bar 
organizer, bar mats, pool table lights, pool accessories, 
server trays, posters, wall murals and floor stickers. 

Each club receives between 10-20 cartons of cigarettes 
per month. These cigarettes are to be displayed in the BBM 
and are sold for retail price. The club keeps all revenue 
generated from cigarette sales. Other brands can be 
purchased in the club but not displayed in the BBM. 


Events: Two promotional models swap/trade competitive brands for 

database information. They also hand out shirts, hats, 
keychains and lighters to consumers 21 and over. 


Club must host at least one Gibson Guitar Giveaway ($4,000 
value) during the year. Additional advertising runs behind 
these events. 
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street Festival Lucky Strike sponsored various street festivals during 

Sponsorship: the summer. A Gibson Guitar was raffled at a Lucky Strike 

club’s booth during the street festival. Advertising ran in the 
local alternative newspaper to support the event. 
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_ Original Bars 
^OHraiimBV V'lMHi'iii.w 


Waterloo Club Lucky 

1 773-929-1300 ^ • .v ; , 

FeciaiilM «t Urieoti FM4 iminitm 

liM.MnieviiiwE 
v-<^nildV,W'lhi4Saiwrs«i 

I fteiwinh’ 

i.» 4 rtiinlay, Hay 16 - 4 .[ahtnJ 
•Tuesday, May 
Swins ■■■ 

I ‘Wl 



P-'T’S 

■' ■ 

3<S*„. 

CMca^vT^lwWit^Emjosi 
1964. Jitst minitiisniMdMnSiM «-- 
the heart of Unooht Parle, Gameiteeim^ 
spacisllzes in satsllite sports eovstpge, 
fnKn doimsttc to tntaniatlonal events. A 
Irteitdry afendsphere, music and tiliattcns 
make this a siwrls ^ifs tavorHe dwice. 

Lights Box. 10 mg. ’tar'. 03 mg. nlcotins; Box 15 -mg. 'lar', 
I.l mg. nicrtiiBav. psr cigarette by fill meOiod. 


SURGEON GENERAL'S WARNINGr Cigarette 
Srnolcs Contains Carbon Monoxide. 
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SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy, ^ 


itlNC£ 1^71 


jULY24<30,199B UttBU? <9S . 


LUCKY STRIKE SPREAD 
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SURGEON GENERAL'S WARMING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 
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BASH 


generationJ'J 

,-FL 0’5/30/9vi 
cordially invite you to 


i 





I [ jthi' Ti\'ptral 

Thursday June 4th. 1998 

CiM/iiiHt\'itc Rvci’ptiou M !0pm sharp. 


AN AMERKAN 
ORIGiNAL^^ 


655 WbshingJon Ave. Miami Beach tB8 1274 
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Matches 

• Wooden matches in a'Lucky Strike 
replica box. r subject to availability) 

• Classic, yet sporty, they’re paper matches 
with the Lucky Strike iogo. Everybody’s 
seen them, everybody wants them. They 
even come in their own display box. 


Ash Trays 

• you’re cariying Lucky Strike, s’o complete 
the package with Lucky Strike ash trays, In 
cool, sleek black, they're heavy-duty and 
stackable. 




# 


SOFT GOODS 
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Back-Bar Counter Unit 

* You can’t be showins^off all this Lucky stuff 
without a taste of the real thing! This back bar 
counter unit carries plenty of Luckies to keep 
your customers satisfied and it looks swell, tool 


Bar Caddie 

* This is not your average bar caddie. Instead, 
it’s one with the st/lish, retro flair of chrome 
and CLin/es — ideal at the bar or on a table. 
Everything you need right at your fingertips. 



Bar Mat 

• Functional and good-looking, this rubber, 
;-,ip-iesistant 13" x 13" mat with contoLiicd 
top coptains drips and keeps your bai area 
ioohng neat and clean. 


BAR ACCESSORIES 





















Retro Clock 

* Bordered in cortoured chrome, the wali- 
mounted retro clock is Just plain classy. 


Neon Sisn 

• Tastefully designed to bring out the classic 
sb/le of the lucky logo, our neon sign sends 
out a soothing glow and can hang in a 
window or stand in the bar area. 












Pool Table Light 

• This lisht will complete your pool table set up 
while offerins players the risht amount of light 
' to get off a good shot. 


Darts and Pool Scoreboards 

• To keep your players happy these 
are an absolute must. They're easy 
to write on, easy to wipe off, have a 
chalk shelf and are extremely durable. 


Lucky Pool Cue 

• Every shot is a Lucky one with this 
pool cue. Sleek and sporty with the 
Lucky Strike and .American Original 
logos. It'll be very popular with your 
suck shootin'crowd. 




POOL ACCESSORIES 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 
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STREETFEST SPONSOR 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 
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PHILIP lyiORRfS U.S,A. 

Competitive Bar/Nightclub Marketing Analysis 


BRAND 


KOOL 


PROGRAM ELEMENTS 


Soft Goods: Matches, napkins and plastic ashtrays 

Visibility items: Bar organizers, posters and table tents 

Events: The KOOL Racing Challenge - Racing Simulators are 

brought into the clubs on specific dates. Those who 
participate win KOOL T-shirts, hats, tickets to the race and 
other promotional items. Clubs receive posters and banners 
with event information pre-printed. KOOL promotes each 
event with advertising in local alternative papers. 

Band to Band Combat - KOOL was a sponsor of the 
H.O.R.D.E. (Horizons of Rock Developing Everywhere) 
Festival this year. Prior to the tour, KOOL hosted 
competitions in 30 clubs across the country to find bands to 
perform on the Second Stage at H.O.R.D.E. Festival. 
Winners of the Band-To-Band Combat played at KOOL 
venues in their markets. During “Band Night” consumers 
filled out surveys to win CD’s, KOOL promotional items and 
H.O.R.D.E. tickets. Advertising in the local alternative 
newspaper supported these shows. 


Presented by Entertainment Marketing, Inc./Chicago 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 









FULL PAGE AD 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 
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TAKE THE 



. mrVwirrinnrrrw 

"ExBeridiice 
fe^hrotils 
excttemeist in the 
K$3DL Racing Simulators sA 


5/3 

iUGK'3 

660 Maryyffle CentfiT Dr., St. Louis 

6:00 p.m. to 
10;00 p.m. 

S/9 

COWSOV'3 

2443 Viiltenbuj^ Rd., New Saden, IL 

9:00 p.ni, to 
1:00 a.m. 

5/14 

PANAMA neO’S 

1909 Locust, $t. louts 

5:00 p.m. t6 
9:00 p.m. 

S/14 

■ HARVLAND YARD'S 

2033 Dorsett Village Center, 
Maryland Heights 

8:00 p.m. to 
12:00 a-m. 

5/lS 

9IQ TSXAS 

3415 N. Undberghr St. Louis 

9:00 p,m; lo 
1:00 a.m. 

5/15 

SOBBY'S NIGHTCLUB 

6000 Old CoKinsvffle Rd.. 
falrvlew Heights. IL 

9;00 p.m. Id 
1:00 a.m. 

5/16 

MAGGIE O'BRMH'S 

2000 Market, St. Louis 

10:00 p,m. to 
2:00 a.m. 

5/16 

SHATZrS 

2301 S. Main 3L, Seildvilie. IL 

9:00 p.m. to 
1:00 a.m. 

5/20 AMERICA’S PifB 

'621 Mjsst Port P!a 2 a, St. Louis 
Come meet Team KBLCfeen CKivef Paul Tracy from S 

6:00 p.RT. to 
12:00 a.m. 

00 p.m. lo 9:30 pjn. 

S/21 

OZZY'S SPORTS bar 

648 West Port Plaza. SI. Louis 

6:30 p.m. to 
10:30 p.m. 

S/22 

SYBERG'S 

2211 Market St.. St. Louis 

6:00 p.m. to 
12:00 a.m. 

5/23 

iOBHANON’S 

1-270 at Dorsal Rd.. St, Louis 

6:00 p.m. to 
12:00 a.m. 

s/23 

SHATZE'd 

605 Berkshire. East Alton. IL 

9:00 p.m. to 
1:00 3.!n. 


Test your limits. 

Climb Into tiie cockpit of oor 
CUTTINO^E MCE SimLATOR 
and experience life In the fast lane. 

^ Race to the finish ^ 

^ and you could WIN A 
K<1SL Racing Merchandise! 

Race Tickets Awariled Each Night. 


XOft lOJ^ 17 15 ni eojh’w «. CP pgjfwe br ff C mshai. 


^a.i 


SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May RasuU in Fetal 
Injuiy. Prsitiaiure fiitUt, And Low Birth Weight 


MAY6-I%1992 OrERJVERFHOr^TIMeS a 


1/2 PAGE AD 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 
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VI 


fi(! rilis id, ^M ana CB tow Sfid wa'ii sand yoft aioihaf one aaon 

Yqjj fny?} 2{ 01 oWst • 

PfS 5 ) 3 % 

Same____:_ 

f'KCtjW'' ***'“ 

Arfdress .... 

Cify---State_ ZiS _ 


Areyotta smoker? aws Ona 
fl yasc 

Cotrent Cigarette SteOfJ?___ 

CSreck oee^ ntMod-t^nnehot dti’tfogs 

02 Manftoi . C!2Uot)0 031’iSa 
03UMfaligiirs 02S3tfe 

I want to receive valuable cigarette coupons, 
brantleii premiums and/br other promotronal 
offers in tbsmaif, Dyas □« 

Sirtiidate_ I _/_Sex iW F 

, ”'^>2 ■*■:■• tJ»y V#a« V.har-.'ir . 

jKor tfAiiO wiTHew A ctffm qxtl s siGNAnwc 
Sy rlgnimi! ceitify that 1 aui .«Saast 2I yaaraott I wderateni)«« giving 
ialssinfnmaton a guslifyfwttKssfilfe'!! mayviDista ibetaw 

Please y 

Sign Her® ,<A. ___ 

I^844P00023 

KQCL!S?s. 55rttS- Wt. 12dl5 recotlne; 

Vi 39,'d^SfittS by fTC '.iSSaSiWT&j-S 


SURGEOM GENERAL'S WARNING.- Cigafsue 
Smoke Coaiains Carbon Monorsds. 




rtV*'' 


..a®*" 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpx0003 




